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This brand identity standards guide was created to help establish the BCIU’s 
visual brand image and bring consistency to all visual representations of the 
rebranding initiative from print to online applications.

The BCIU logo and color palette are the basic visual elements that identify its 
brand image. These elements help establish a united and unchanging image of 
the BCIU brand. Therefore, the effectiveness of the brand image is dependent on 
a consistent application of all these elements. No deviation from these design 
standards is allowed.
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Proper use of the BCIU logo is critical in 
communicating BCIU’s brand identity in a 
consistent manner. This guide outlines 
how to use the logo, colors, and type for 
both print and digital purposes. 

LOGO DEFINITION 

The BCIU logo is consisted of the letters “BCIU,” the horizontal bar above the 
letters, and the name “Business Council for International Understanding.” 
The logo is set up in a horizontal format as shown in figure 1 or in a vertical 
format as shown in figure 2. Use the logo format that best fits the space or 
environment it calls for.

Sometimes the logo can be used without the name as a graphical element 
as shown in figure 3. Such usage should be limited to special situations 
where it makes sense to not include the name such as a watermark, 
background element, etc. 

PROPER COLOR AND BLACK & WHITE LOGO USAGE 

The BCIU logo uses a dark blue color on all elements within the logo 
(horizontal bar, letters, name) as shown in figure 4. The color must not be 
altered or changed at any point.*

A black & white version of the logo as shown in figure 5 is used when the 
production environment does not allow color reproduction.

 
*More details on colors will be addressed in the colors section of this guide.

Letters

Bar

Name

[ Figure 1. Horizontal format ]

PMS[ Figure 4 ]

[ Figure 5 ]

Letters

Bar

[ Figure 2. Vertical format ]

Name [ Figure 3. Logo without name ]

LOGO OVERVIEW
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PROPER REVERSED-OUT LOGO USAGE 

When the logo has to be used on a dark background, use the reversed-out 
version of the logo as shown in figure 6.

IMPROPER COLOR ALTERATIONS 

Never alter or change the colors that are assigned to the BCIU logo. 
Figure 7 below shows examples of improper color alterations of the logo.

[ Figure 6 ]

[ Figure 7 ]

Do not use a different color other than what is specified for the BCIU logo

Do not change the specified colors for the horizontal bar and letters

Do not change the color of the letters
“BCIU” and horizontal bar element

LOGO OVERVIEW
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IMPROPER ELEMENT ALTERATIONS 

Never alter or change the letters “BCIU,” the horizontal bar, or the name in size, color, shape, position, 
or the size relationship between the three as shown in figure 8 below.

PREVIOUS BCIU LOGOS 

Do not use any of the previous versions of the BCIU logos as shown in figure 9 below.

[ Figure 8 ]

Do not change the size relationship between the letters/horizontal bar and the name

Do not change the placement position of the letters/horizontal bar in relation to the name

[ Figure 9 ]

LOGO OVERVIEW
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SPACE AROUND LOGO 

There must be a sufficient amount of space around the logo to 
allow the logo to stand out. At a minimum, the space around 
the logo needs to be the height of the letters in the logo as 
shown in figure 10. The size of the space will vary depending on 
the actual size of the logo used.

MINIMUM SIZE 
It is important to make sure the logo is legible and does not 
lose its integrity. The BCIU logo (width of the horizontal bar 
and letters) should not be smaller than .75" in width as shown 
in figure 11. 

PROPORTIONS 
The BCIU logo should not be stretched vertically or 
horizontally at anytime as shown in figure 12 below. The logo 
must be used in its original proportions at all times.

[ Figure 10 ]
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[ Figure 11 ]
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LOGO OVERVIEW

[ Figure 12 ]
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PROPER BACKGROUNDS 
When placing the BCIU logo on a background, make sure there is good contrast between the logo and the 
background as shown in figure 13. The logo should be placed on a white or light color background. If the 
background color is dark, use the reversed-out version of the logo as shown in figure 6 on page 4. 

IMPROPER BACKGROUNDS 
Never place or use the logo on a busy background or a background that does not yield good contrast as 
shown in figure 14.

[ Figure 13 ]

[ Figure 14 ]

LOGO OVERVIEW
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There are 4 colors used in BCIU’s corporate color palette. These colors set the standards for printing, 
presentations, digital applications, and Web. The color breakdowns below are intended to be used for different 
application purposes. No alterations or changes to these colors are allowed.

PRIMARY COLOR PALETTE

SPOT PMS 7463  
CMYK C=100, M=43, Y=0, K=65     
HEX #00538A 
RGB R=0, G=83, B=138

SPOT PMS 2925  
CMYK C=85, M=24, Y=0, K=0     
HEX #0093C9 
RGB R=0, G=147, B=201

SPOT PMS 362  
CMYK C=70, M=0, Y=100, K=10     
HEX #439E2C 
RGB R=67, G=158, B=44

SECONDARY COLOR PALETTE

SPOT 10% tint of PMS 7463  
CMYK C=16, M=4, Y=0, K=2     
WEB #E7F4F7 
RGB R=231, G=244, B=247

The color dark blue is used primarily for solid areas, banners, buttons, 
headlines, and copy.

 
 
 
The color medium blue is used primarily for banners, highlights, 
buttons, and subheads.

The color green is used primarily for accent elements such as buttons 
and graphical elements.

The color light blue is used for backgrounds or boxes.

COLORS
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Typography is an important element for maintaining brand identity consistency. Raleway, Source 
Sans Pro, PT Serif, and DIN Bold Condensed are the 4 fonts used for BCIU’s marketing and 
communication materials for both print and Web. These fonts were chosen for their approachable 
and confident look that communicates BCIU’s brand personality.

RALEWAY MEDIUM

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
RALEWAY BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
RALEWAY EXTRA BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
SOURCE SANS PRO LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
SOURCE SANS PRO BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
PT SERIF ITALIC

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
DIN CONDENSED BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz

This typeface is used for 
headlines.

 

This typeface is used for 
subheads, main navigation, 
and sub navigation on the 
website.

This typeface is used for page 
titles and text that needs 
emphasis on the website.

This typeface is used for 
bodycopy.

 

This typeface is used 
for bodycopy that requires 
emphasis.

This typeface is used for 
quotes or testimonies on 
the website.

This typeface is used for 
buttons or graphical 
elements on the website.

TYPOGRAPHY
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[ Figure 15 ]

People are not cropped awkwardly. Main subject/person focus is centered of attention.

Do not crop in a way that the faces of people are cut off. Do not crop in a way that focuses too much on the background.

PHOTOGRAPHY

Figure 15 below shows examples of proper and improper usage of photography for design, Web, marketing, 
and communication purposes.

 
PROPER PHOTOGRAPHY USAGE

IMPROPER PHOTOGRAPHY USAGE


